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THE GHALLENGE

PROPOSITION

Scots may not always be world
heaters at sport, but when it comes
to support, we're world champions.

INSIGHT

Our passion and unyielding support
for our teams, regardless of their
performance, our talent for friendly
banter & japes, our knack of getting
stuck in, having a huge amount of
fun and never taking ourselves too
seriously makes us the most positive,
determined, unforgettable, friendliest
and best supporters in the world.
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We worked with
Team Scotland af the

official Team Scotland

Gamp to select

30 ‘highlight’ athletes

for our outdoor campaign.
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DAY ONE

‘[RN In Our Blood’
launched
simultaneously
on Facebook & TV
at 13:45 2nd July.

HEROIG LAUNCH

SOCIAL REACH
OF JUST UNDER

ONLINE VIEWS




FAGEBOOK LAUNCH DAY TWO

FACEBOOK
LIKES
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Video: Irn-Bru kick off their new Commonwealth
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BORN SUPPORTERS REACH OF

Recruiting Scotland’s best
Born Supporters and making
them the star of our ads.

BORN TO SUPPORT

OF COVERAGE
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BRU STORE




BRU HOOSE

Overlooking BRU Store,
was the IRN BRU
corporate and prize
winner hospitality
space - a Scottish
house, making our 1000
guests feel at home

to enjoy the Games.

BRU Hoose welcomed 50+
Scottish medal winners
where they met with guests
and competitions winners.

Hospitality activity was
aligned with ‘Born To
support’ celebrations at
BRU Store across the road
attended by 1000’s of
spectators daily.




BREW GREW

Staff, handpicked by IRN
BRU, worked the BRU Hoose,
games venues and the
athletes village fo

support the caterers.
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SUPPORTING TEAM SGOTLAND

We ran digital screens featuring Team Scotland
athletes in major transport hubs across Glasgow
offering support and celebrating wins...
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THUNDERGLAP

After ‘the best Games ever \ =
we needed fo thank Scottish &
fans for their incredible support.

Launched ‘IRN In Your Blood’
via Thunderclap with a
potential reach of over 700k
people during the closing
ceremony.



COMMERGIAL RESULTS
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Profits soar at AG Barr
thanks to Glasgow games
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